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Abstract

This research project is designed to explore the stereotypes attributed to the occupation of carnival work, how they are created, what forms of discrimination carnival employees experience because of these stereotypes and how the carney creates a positive self-identity in spite of these societal perceptions of their occupation.  Through interviews, internet messageboards, and field research I have found that there are definitive negative assumptions held by dominant society about carnies and these have led to the stigmatization of individuals within this subculture. Despite these stereotypes and experiences of discrimination the carney has established an identity that reveals a connection to "outsiders" as well as a separate pride and significance in being part of the "inside" group. Carnies have a unique outlook on their occupation that provides them with personal fulfillment and pride of their work. 

Introduction


This research projects is crafted to explore the occupational group of carnival employees or “carnies”.  I am researching the societal stereotypes of this particular group of people, and how the negative stereotypes lead to discriminatory actions from outsiders.  And despite the negative stereotypes how carnies carry a sense of personal pride of the work they do and develop a positive self-identity.  Through my exploratory research I have found that this occupation carries with it negative stereotypes of the individuals perpetuated by the larger society. Some of these stereotypes include the images of carnies as dirty, untrustworthy, and criminal.  These images are most often represented in the media through news stories, television shows, and movies. Negative characteristics and stereotypes have been connected to the role of the carney and the carnival industry throughout history. The images generalize the typical carney possessing negative characteristics and attributes. The negative attributes are generally accepted by dominant society as commonsense knowledge of a carnival worker.  I have found that the majority of people who know what a carney is automatically associates them with popular stereotypes of this kind. These negative stereotypes stigmatize the individual and subject them to discrimination by others, particularly by those who frequent the fairgrounds. 


These occupations are often performed on behalf of the larger society; someone has got to do the job.  With this occupation, an interesting aspect to take into account is that despite the popular images or notions of carnies and carnival work, people still attend these popular events in great numbers every year, society is both repelled and attracted by this line of work. Why is it that something that is considered deviant to dominant norms in our society is an essential part of the entertainment industry is subject to “othering”? The stigmatization of the carney often leads to discrimination. The perceptions of negativity associated with this occupation essentially justify the mistreatment of carnies by the greater society.  This discrimination can be very blatant, as in comments or assumptions made by others, or simple like avoidance or fear of the carney.  Discrimination isn’t necessarily apparent or unlawful but nevertheless subjugate the individual to actions or encounters that may demean their identity.   In my research I explored the different kinds of discrimination carnies experience due to the labeling of their occupation by outsiders.  Despite these negative stereotypes and discrimination carnies experience, there is a definitive sense of pride and positive self-identity created among these workers and the community of the carnival business.  Essentially it could be said that this positive self-identity is created to counter and work against the negative labels created by dominant society. The results of this research presents a more comprehensible understanding of how stereotypes are created, how they are perpetuated by society through institutions such as the media, what discriminatory actions are experienced by the carney as a result of the stigmatization of their occupational group, and how a positive self identity is created among this group.

Research Questions

1) What are the hegemonic stereotypes or perceptions utilized by dominant society that reflect their view of carnies, how are the factors that create and perpetuate these stereotypes?

2) How do stereotypes affect relationships among carnies and outsiders, is the marginalized group aware of the stigma that attends to their work? 

3) What are the responses to stigmatization, do carnies produce an opposing positive self-identity, creating a sense of pride and significance within the individual despite the stereotypes assigned to their professions? 

Stereotypes


Stereotypes are images or presupposed ideas about a particular subject. Stereotypes are sets of beliefs, usually stated as categorical generalizations that people hold about members of their own and other groups.  These beliefs are ordinarily oversimplified and seldom correspond with the objective facts.  The act of stereotyping involves the attribution of a set of traits to members of social groups (Rinehart, 137).  Stereotypes are generally not targeted toward an individual rather that of a larger group.  In my research, stereotypes are applied to the occupation of carnival employees, not the individual employee. In our society if there is a popular or accepted view of a subculture, or group of people this view is generalized and automatically assigned to anyone involved in that subculture. Individuals suffer stigmatization because of stereotypes applied to the occupation that they are employed.  But why are stereotypes created in the first place? What influences the majority of society to think a certain way about a particular group of people that they may or may not know to a point where they accept those stereotypes as truth or common sense?  With this question arises the need to identify what factors influence particular groups to attach certain attributes and characteristics to another.

Creation of Stereotypes

What influences society to utilize stereotypes in the creation of popular imagery of a particular group?  Popular images of a group often guide an individual to make judgments or interpretations of people.  These judgments are based upon what is accepted as known facts about these people through society’s general view, learned associations with a particular group, and are supported by notions of acceptable behavior or livelihood to which dominant society deems as normal or correct.  This concept is known as hegemony, a concept which Antonio Gramsci has articulated as a process that shapes common sense itself, “A huge reservoir of notions, prejudices, images, and feelings, seems to have been built up within us, largely unconsciously, through the gradual accumulation of stereotypes, slogans, and visual images.  At an even more fundamental level, common sense talks to us in the voice of fatalism and acceptance: ‘this is the way the world works, this is human nature, it cannot be any other way”(Garner, 270). With the subculture of carnies, society has made assumptions about these people that are based on preconceived notions perpetuated by the ideology that what they know is simply commonsense.  

What makes the stereotypes effective in manipulating the views of a particular group by dominant society is the concept of power and social stratification.  Groups that are labeled as deviant or stereotypically negative do not possess the power of social agency to change the notions that the general public holds of them.  Dominant society, which is comprised of the most economically and socially powerful classes, holds the agency that legitimizes their assumptions about others.  Because of the power that these agents hold, they are not undermined or opposed to in labeling those of less powerful status.  It is understood that those in power have the knowledge and skills to inform others of what is acceptable and normal and what is seen as deviant.  With carnies, a marginalized group, they do not have the access or status to make claims legitimizing their lifestyle choices and therefore are punished by greater society through stereotyping and discrimination.
 
Stereotypes are learned in interactions with others.  Interpersonal relations with other people are basic sources of stereotypes.  To understand that stereotypes are learned in interaction with others only partially explains their continued existence.  We must ask not only where they come from but also why individuals are so prone to hang on to them once they have been learned.  First, common perceptual and thought processes protect categorical beliefs.  Beliefs about minority group members ordinarily are not based upon actual observation of the members themselves.  These images then are preconceived, and as such may prevent the recognition of characteristics that are incompatible with the stereotype.  Either deviations from the stereotype are not perceived, or they are distorted to fit the stereotype ( Rinehart, 141).  

 In our society there is great importance set on moral, social, and physical cleanliness.  That is, we set an unofficial standard for the appropriate or desirable way to live in regards to morality, social relationships, and personal hygiene or cleanliness.  Society equates cleanliness in all of these scopes positively, desirable and attainable ways to live, therefore the good life.  Dirtiness however, is equated with undesirable conditions that have some sort of tainted attributes creating a bad situation.  Dirt is therefore a threat to the sacredness of clean, creating a taboo where society tries to separate the clean from the dirty (Ashforth, 416).  The presence of this theme of cleanliness is growing and very prominent in our society.  Through medicalization, consumerism, and general attitudes towards hygiene, society has placed ideas concerning cleanliness on a high standing pedestal.  It has become common in our society to recognize the dangers and threats associated with dirt and germs to a point that we have never seen before.  This is also closely related to class and status.  It is believed that to achieve a certain position in our society one must possess the attributes of what is accepted as truth.  


This concept manifests in the value and importance placed upon the difference between mental and physical work.  Occupations that require more mental intensive labor and thought such as those in the fields of business, medicine, and academics are seen as more valuable and important in our advanced intellectual society.  Occupations that require intensive physical labor, such as carnival work are ranked low often seen as less honorable, dirty and worthless.

Carnival workers, because of their occupational roles are associated with tainted moral, social, and physical dirtiness and are “othered”. Thought of as a threat to clean society. Everett Hughes invoked the term dirty work to refer to tasks and occupations that are likely to be perceived as disgusting or degrading.  Hughes observed that society delegates dirty work to groups who act as agents on society’s behalf, and that society then stigmatizes these groups, effectively disowning and disavowing the work it has mandated ( Ashforth, 413). This therefore perpetuates the social stratification among groups in society based on ideas surrounding cleanliness and the value of occupations. Carnies are viewed as 'dirty workers' because of the tasks they are required to accomplish to have a smooth successful day.  Often times carnies must work up to twelve or thirteen hours a day in the hot sun, doing things that inevitably draw sweat away and attract dirt to their bodies.  Setting up and tearing down rides takes an immense amount of physical power and is complimented with grease and grit. Individuals who operate food concessions must work around hot fryers and steaming stoves.  At the end of a long endearing day of entertaining, serving, operating massive machines for the pleasure of the paying customer the carney must close down, tear down, hose down & clean up everything to prepare for the next day of grueling work. This does not sound like the ideal work place for an average person, the hours are long, the work is physically demanding, and showering is sometimes not a daily option. Because carnies express these characteristics of dirtiness they are not allowed access to a "normal" lifestyles, especially ones where cleanliness is connected with higher levels of status. It is understandable that this occupation is viewed by outsiders as undesirable or unattractive, but without carnies there would be no carnival.  

Another influence of popular conceptions of carnival employees is the media.  The media often represents a group of people as a collective unit with accordance to stereotypical images, actions, or situations. Television is not an authentic representation of the world, but because television supplies images and frameworks that inform social life, those representations matter a great deal ( Lewis, x). In regards to occupational stereotypes, mass media plays an important role.  Television, films, magazines, and even comics portray people of work (DeFleur, 570). The representations of carnies that I have seen in mass media presented this occupation as dirty, tattooed, cigarette smoking, illiterate, mean, cat-calling, crazy, nomadic outsiders that have no place in our real society.  If I saw these images and never had met a carnie before in my life I would probably be swept away by the popular notions of these people and create a personal interpretation influenced by this, reiterating the stereotypes. The media has a way of creating hegemonic discourses about people that are in turn utilized by dominant society as commonsense knowledge. However there has to be a source to these stereotypes that are presented in the media, and these lie in the history of the carnival.

The carnival business as we know today is drastically different from how it started and ran for many years as an independent entity of greater society and as a subculture of the past.  Although many characteristics of the carnival “community” have remained the same, there have been legal and professional changes towards a more lawful, legitimate, and acceptable business. Historically, the carnival did exhibit some of the stereotypical characteristics that are applied to carnies today.  Before the first half of the 20th century the carnival was considered an illegitimate business, scamming the local fairgoers with rigged games, taking advantage of the competitive attitude of the public.   This was common practice among most of the carnivals at that time. 

Despite the changes in the carnival business to clean it up, the stigma associated with the characteristics of the carnival business in the past is still seen applied to individual involved in the business today.  Carnies today typically acknowledge the influence of history upon their image, in response they have either accepted this fact and decide to live with it or they recognize the need for action to change the perceptions people have of them.

 History, media, and preconceived notions have all played a role in the formation of the stereotypical image of the carney.  These negative stereotypes create a platform of justification for the mistreatment of carnival employees.  Because of the characteristics attached to these stereotypes, dominant society, who possess social power to make standards as to what is acceptable norms of social behavior does not feel the necessity to treat carnies with the same respect that they would someone of their own group. This discourse sets the stage for discriminatory action towards the carnies.

Discrimination

Discrimination is often the result of stereotypical thoughts about a particular group and reveals the stigmatization that is created by society. The definition of stigma is an attribute that is deeply discrediting and that reduces the bearer from a whole and usual person to a tainted, discounted one ( Link, 2). As Bruce Link suggests, “stigma exists when people distinguish and label human differences, where dominant cultural beliefs link labeled persons to undesirable characteristics or negative stereotypes, and where labeled persons are placed in distinct categories so as to accomplish some degree of separation of “us” and “them”, finally the labeled persons experience status loss and discrimination that lead to unequal outcomes.”  This stigma can be corresponded directly through putdowns, reduced respect, and demeaning questions fostering discrimination and avoidance of carnival employees.  The stereotypes that are created by society are then utilized within social settings creating stigmatization perpetuated by acts of discrimination.

Self-Identity and the role within our society

It is said that for a person to functionally operate they need to have at least some strand of positive self-identity. Despite all of the stereotypes and discrimination assigned to carnival employees, how do they construct a positive sense of self?  Countering dominant perceptions of one’s own occupation, and developing a sense of pride help create the positive self-identity of dirty workers. “Given the desire for social affirmation, dirty workers need to reconcile outsiders’ derogatory perceptions with their own desire for self-esteem.  One way is to ‘condemn the condemners’, to impugn the motives, character, knowledge, or authority, in short, the legitimacy of critical outsiders as moral arbiters”(Ashforth, 424). Carnies often express this through examples of other businesses that are not so legit themselves. “Carnival people consider themselves to be highly independent and they hold members of conventional occupations in contempt because they believe such persons are ‘suckers’ to tolerate the work routine and other demands that their occupations place on them.”  Essentially carnies view outsiders as misfortunate for having to live the lives that they have chosen, missing out on the glorious community that is created within the carnival business.

 Within this subculture of carnies there is a widely shared and deeply held system of values, beliefs and norms that the individual can associate with. Clifton D. Bryant states that “The carnival is a mobile work system and this mobility contributes in a significant way to its distinctive work culture and the strong sense of occupational “in-group” identity that is characteristic of its work force.  As a mobile work system it becomes, in effect, a kind of “community-like social entity, with a variety of collective needs that must be met through the development of particular institutionalized devices.”  The individual that is separated by dominant society can find an optimistic role within a subculture therefore creating the self-esteem and positive self-identity essential in functioning within greater society.

Methods

In my research I examined two separate groups of people, those who are carnival employees and those who are not.  Along with interviews, I made observations of the carnival as a workplace and observations of the people I am interviewing. I have had several encounters with carnival employees outside of the fair and have used some of those interactions for the use of this paper. I had visited the North Carolina State Fair for three days and made field observations and conducted informal conversation with the carnies there.  


The first group of informants that participated in my research is carnival employees.  For the sake of clarification when I refer to “carnies”, I am speaking of individuals who operate rides, game booths, and food concessions at a carnival or fair. In September of 2005 I attended the North Carolina State Fair over the course of three days and conducted field observations on the midway, the area of the fair dominated by games, rides, and food stands. At the fair however, it was essentially impossible to conduct any formal interviews, but I was able to observe interactions among the fairgoers and the carnies that provided greater insight to the relationships among these two group.

When I was at the fair one man that I was talking with gave me a website that he thought would be useful for my quest into the world of the carney.  The website, www.carnivalwarehouse.com turned out to be a very reliable and rich source of information. I gained most of my data through this online resource.   

The website is an online community where carnival employees across the nation can come together to share information and friendship.  The website includes a classified section, birth and death announcements, information about events, and a message forum. The time that I conducted my research was important because it was off-season for the carnival and more people were able to spend time online since they were not working.  

The message forum includes several boards with different topics for conversation.  I utilized the carnival discussion board for my research.  Initially I posted an inquiry to the carnival stating that I was a student and interested in learning more about the carnival.  I asked people to e-mail me if they were willing to participate in an online interview.  Through this post I received several participants who answered interview questions over the Internet. I completed six of these formal structured interviews total. This part of the research was interesting because I was able to develop a more personal and on going relationship with these participants. These relationships later proved to be important in assessing the carnies view of the outsider to which I will address later.  I also posted general topics of conversation on the message board for people to respond to.  Of these I received a lot of input, answering my inquiries and providing another insight into the outsider/insider concept of this subculture.  I also utilized other posts on the public forum that I had not participated in; this was useful because these were the carnies own opinions not influenced by my presence.  

The second group of people that participated in my research was those not involved with the carnival business at all. I collected information from them regarding their own personal views and opinions of carnivals and carnival employees.  I distributed 100 questionnaires to Warren Wilson College students, faculty and staff randomly. Unfortunately I only received 18 questionnaires back so I was unable to make any statistical conclusions about what the general public thinks of carnival work as a whole. However, the responses from the questionnaire as well as feedback from family and friends did provide a general insight into what people think about carnies.

Results

I. Societal Stereotypes: How they are created and manifested within society

A. Historical influence of the stereotypes of the carney

 “When I started 99% of the people I worked with were hustlers, con-men, and criminals.  They ran flat stores that never gave out a piece of stock unless it was to the local heat’s wife; the ran add-up games, gaffed joints, and would try to get a man’s last freaking dollar if he could.  At night the lot was full of rolling craps games, home made hooch, and ladies making few extra dollars the ‘old fashioned way’. The men that worked the carnivals were hard men and some of them down right mean.  Beef were not handled at the office, they were handled inside the stock truck, or behind the donnikers.”  -carnival warehouse


The history of the carnival is an essential part of understanding the stereotypes of carnies today.  The attractions of the carnival as we know now show only a small reflection of carnivals of the past. In recent history it was not uncommon to go to the local fair and experience a wide variety of visually tantalizing, mind opening, and thrilling entertainment.  The carnival was a place for common folk to abandon their daily and routine lives and catch a glimpse of the wildly unknown.  Where else could you see a girlie show, play a game of chance, seek out your future with a fortune teller, or view a man with alligator skin at one location for but a small price? These unusual attractions of the carnival were essentially places to behold the deviant, abnormal, and otherwise unheard of characteristics of human society. The carnival offered the regular citizen a day of loosened social control over their lives, freedom from the constraints placed upon them through participating in a society where rules and regulations about morality, social behavior, and norms were of great importance. However, no matter how much fun and excitement these shows provided for the general public there were often concerns and conflicts with local communities.  Patrons of the carnival started to develop mistrust and a general distaste for the immorality of the various forms of entertainment the carnival had to offer.  Despite the drastic changes the carnival has made in "cleaning up the act" the stereotypical images and feelings have remained with dominant society's perception of the carnival, painting a picture of the past without acknowledging the drastic changes the carnival has made since the early years of show business.


The carnival's roots stretch across time and space to Europe, where pleasure gardens and picnic groves would become the basis for the American outdoor amusement industry.  These pleasure gardens were locales for urban residents to seek out entertainment. Early amusement parks sprouted near cities and provided people with the opportunity to play games, view acrobatic and high wire acts, and see wild animal exhibitions.(Bryant, 181) Picnic groves were social gathering places where games, refreshments, and primitive amusement rides such as swings and merry-go-rounds were available for entertainment and fun.    With time these picnic groves development a more permanent residence with newer and more complex recreational facilities. These would soon develop into what we now know today as amusement parks.


The location of these amusement centers allowed limited access to only those living in the cities and surrounding areas. For the rural communities, traveling shows took the place of settled parks and served entertainment to those in the country.  Traveling theatrical groups, "medicine shows", gypsy bands, and groups of performers went from town to town performing shows under local sponsorship.  These shows offered a diversity and eccentricity in entertainment that was not available in standard amusement parks.  The groups of performers devised more complex acts, acquired various fun devices and games of chance and skill, and by the end of the nineteenth century became widely known as "carnival companies". The first of these companies was organized in 1894.(Bryant, 181) These types of carnivals, where the company travels from location to location are commonly know as "still dates".  Still dates, as defined by William Gresham are, " a carnival engagement in a town under the auspices of a fraternal or veterans' organization which furnishes the lot and sometimes provides electricity in return for a percentage of the gate [general admission], usually 10 percent." Today you can often see this kind of show in the parking lots of malls and shopping centers. While carnival companies cash in at the still dates, they are considered dress rehearsal for the real money making locations, agricultural fairs.


Agricultural fairs have a long-standing relationship with the carnival. Agricultural fairs have always been a strong source of social interactions and the sharing of ideas and knowledge about farming methods and a place where children can exhibit their latest 4-H projects. Once the carnival was added to the fair it enriched the experience to include the opportunity for youth to have fun and for the old to feel young once more through outdoor entertainment. Fairs soon became the pinnacle of excitement and fun, "In many states the occasion of a state or county fair often is declared a local holiday in order that the population, and especially school children, may take in the carnival."(Bryant, 182)With the addition of the carnival to regular agricultural fair activities, the public was exposed to the mystical world of outdoor amusement.  A fairgoer could step into a tent after being beckoned by a bally man out front and see things they had never imagined existed in the modern world. You could experience anything from an individual with unfortunate physical abnormalities, beautiful naked dancing women, to a glimpse into a fortune tellers crystal ball, the carnival could offer everything to counter the normal routine of society and only for a few hard earned bucks.  


The carnival had developed into a grand outdoor amusement industry.  Those involved in the business were showmen, often exhibiting characteristics not typical to the regular patron. Yet by the amount of business and money filtering in by fairgoers it was obvious that these people provided a spark of wondrous curiosity and excitement within the patrons.  Clifton D. Bryant provides a great summary of what the carnival means to the public, "The carnival, with its cacaophy of stimuli, a total sensory and emotional experience, provides a 'trip', if you will, and permits a release or respite from the drabness and monotony of the daily routine of many people...Basically, however, the latent function of the carnival lies in its ability to provide emotional catharsis in the form of a temporary escape from the harshness of everyday reality, and in this sense the carnival has more of a therapeutic rather than recreational function." The carney, therefore, was the provider of fun, excitement, and release from the tension of everyday life. It was the carnies job to give people a few hours away from their banal existence in dominant society; however, this wasn't the only motivation for the carney to attract customers.


In the past the price of this product of fun came with the carnies ability to manipulate customers in such a way that the patron would spend his money freely and yet still leave with satisfaction. However, the relationship between locals and carnival companies became more and more difficult with time, "At one time relations between carnies and the citizens of the towns they visited were so strained that local newspapers would not even accept ads for the carnivals that told of their coming.  Also many of the local merchants felt that a carnival in town tended to divert money from the local economy and thus viewed the carnies as direct and even unfair competitors."(Bryant, 188)


 These feelings not only were apparent at a broader level, they were seen within interactions among individuals, manifesting on the midway.  The carney exploited the customer in a way that it created intense hostility between the "apes", "squares", and "suckers" (carney jargon used to describe the public) and the carnival employees.  These "suckers" often felt that after spending a large sum of money on a game of chance or other concession without walking away with a prize, they were being ripped off, and showed extreme negativity and even resentful attitudes towards the carney.  The carney on the other hand had a different outlook on the business interactions between themselves and the patrons of the fair.  The carney does acknowledge that a customer may not always receive their money's worth in prizes, but nevertheless always receives their money's worth in prizes, entertainment, and fun. "The carney sees himself in show business. He is creating an illusion for his clientele. In this regard the carney features himself as something of a craftsman who, is selling an intangible product in the form of 'fun'. The carney prides himself on his ability to help create the illusion of 'fun' for the customer."(Bryant, 190) Despite this explanation on the carney's part, many patrons still felt as though they had been "gyped" of their money, creating sometimes hostile feelings towards the carney.  


Although in the early years of the business many of the games and concessions were in fact rigged to create limited chance of winning, the carnival had changed drastically in response to the shaky relationships with outsiders. In order to stay in business the carnival needed to essentially clean up their act in an attempt to improve relations with patrons and local communities. Many shows were dubbed, "Sunday-School shows ( a Sunday School show is one where 'the games are not rigged and the girls don't take everything off ')"(Bryant, 189) The carnival was slowing changing its gaming methods, shows, and other various forms of entertainment to appeal more to the clients in an effort to continue a strong relationship with locals and carry on business. In modern carnivals there are only remnants of the past. Girlie shows, fortune tellers, freak shows, and other attractions common to the carnival eighty years ago have been either completely phased out or are a rare and uncommon feature of the carnival.


In some instances today there are still those who operate under suspicious practices. This is fading quickly though and generally unacceptable or looked down upon within the carnival business, "Like all businesses we have good and bad, and while the whole world will remember the bad, I want to think there is far more good in this world than the bad. The old [Carnie] (guys like "With it") who are looking for a chance to "rip someone off" is dying out, and while that "trade" is NOT the CARNIVAL it is where thieves and thugs look to apply their art. If these type of people were not working in a Carnival game, they would be hustling someone in another line of work. "(Scott) The exploitative practices of the carnival business of the past have been abandon and most carnivals pride themselves on the fact that they are running a legitimate show. “Carnival people are most emphatic about the fact that carnivals today, in contrast to former times, are operated in a legitimate fashion. As one carney put it, ‘As I keep saying, it is a good business. It has become a legitimate business. Prior to that the carnival business was a rough business, we take pride in saying that we have cleaned it up and made it respectable.  There are still some unscrupulous operators, but the majority of them are doing the best they can. Sometimes the public won’t let you be as honorable as you want to be. In most cases you can be” (Bryant, 189).

 
What has remained of pastime carnivals is the images and stereotypes that history has created. The history of the carnival business had created a platform of common images and perceptions of the carnival employee utilized by dominant society. While the roots of these stereotypical labels were essentially true characteristics of the carney, the changing of the business has eliminated them.  However, the stereotypes have stuck and serve as a negative and misguided representation of the carney today.  These stereotypes manifest in the relationship between the outsider (dominant society) and the insider (carnies) through media representations, interactions among fairgoers and carnies, and instances of discrimination or marginalization of the carney.  

B. Media's perpetuation of the Carney stereotype


The media, in its many forms is a source in which an individual can receive information and stories about the greater world that they do not know about or wish to learn more about with fairly easy access. However, representations of a particular group of people or occupation can often mislead the reader and present the group as negative, exhibiting only undesirable attributes that are subject to stereotyping.  In the case of carnies, most often they are represented in a way that capitalizes on typical stereotypes, reiterating the general negative view and conceptions of individuals in this field of work. Since the broader society generally accepts these representations of carnies they can internalize this information as commonsense knowledge and create preconceived notions about individuals in this occupation setting the platform for stereotyping and discrimination.


The most reliable and trusted form of media is the news.  News corporations and institutions are considered to be objective bearers of truth, representing the world through an intellectual and professional frame of mind.  These claims makers relay stories to the public as factual and true. Those in charge of news and media hold a very powerful position in our society and control a necessary form of public information and knowledge. However, the news is very biased, catering to the entertainment need of its audience.  With carnies this manifests as stories that glorify the negative stereotypes attributed to the occupation, focusing on criminal behavior, faulty safety systems, and erratic behavior.  Examples of this type of media representation of includes headlines such as "Fired fair worker strips, runs amok"(www.heraldnet.com), and "Volunteer dentist takes the teeth of carnies"(http://seattletimes.nwsource.com) News stories such as these inform the public of actions of carnies that express accepted notions and stereotypes of the carnival. This essentially reiterates the general public's beliefs about the occupation and supports ideas and thoughts about the carnies that may lead to mistreatment or discrimination in reality. 


Entertainment media, such as television shows and movies have had a big impact on the representation of the carney occupation.  "Representations of society in fictional writing, television drama, and movies often reflect social life through occupational stereotypes. Sometimes it is not the incumbent but the position that is stereotyped."(Thielbar,67)  In films and t.v. the character of the carney encompasses many or all of the negative stereotypes attributed to this occupation. This representation creates an image within the viewers mind where they can associate behaviors, characteristics, and other knowledge about an otherwise unknown group of people and apply this information to real people.  


An example of this representation in the media is the very popular television show, The Simpsons, which aired an episode where the Simpson family has an unfortunate and complicated run in with a carney. In this episode a carnival comes to town, and Homer takes the family. He expresses to the others about how much he admires carnies even though they are "sleazy" and "rat-like". He meets a father (Cooder) and son working the ring toss game. Cooder tricks him. While Homer is being conned out of some money the always troublesome Bart wrecks a display of a famous celebrity's vehicle. To repay the show owner, Homer and Bart agree to work until they repay the debt. Cooder has to go to an AA meeting with his son, so Homer and Bart take their place at the ring toss game. Chief Wiggum drops by for a bribe, Homer however refuses to negotiate with him so Wiggum shuts down the game. When Cooder returns, he learns that he is out of a job. Conforming to the "carny code", they allow Cooder and son to stay at their house. Cooder is so appreciative to Marge and Homer that he gives them tickets for a boat ride. When they return from their trip, they find the windows boarded up and Cooder and his son squatting in their house. The family has to stay in the tree house, since Chief Wiggum is holding a grudge and refusing to help them. They devise a plan to trick Cooder and get the house back, which ironically involves a variation of a carnival game that cannot be won.


This example shows the carney as manipulative, alcoholic, and untrustworthy.  While this may not be an actual representation of this occupation it serves as a sources of information about an otherwise unknown group of people. The audience, who may not have any relationship or connection to the carnival may in turn use this information to create preconceived notions about carnies that may manifest into their own personal views and opinions surrounding this type of work.

Another form of media that creates and continues the negative portrayal of carnies are satirical or fake stories that capitalize on the negative stereotypes of carnies for comical reasons that are appealing to the general public. In examining an article published in The Daily Probe, an online humor based satirical news website, the dominant stereotypes of carnies were utilized to poke fun at the carney occupation.  The article used every conceivable stereotype attributed to the carnival worker including illegal ride operation under safety regulations, illegitimate games and game operators, uncleanliness, criminal nature, substance abuse, lower class status, rigged games, and scamming concessionaires. In the concluding paragraph the author writes, 

"As the ceremony ended, attendees had their hands stamped so they could re-enter to clean up after themselves and take down the tent. The post-awards dinner party included corndogs and homemade wine made from fermented candy apples. After passing out in their trailers, the carnival workers woke to find themselves in Bloomfield, Indiana for the Broccoli Festival. The trophies are secured in their duffel bags as another exciting season in the glamorous world of the carnival worker has begun. There's always room for new employees, so if you are a runaway, a substance abuser or illegal alien, someday you too might be the winner of the coveted "Carnie" award!"



Although far from a typical work experience of a carney the representation of carnivals in this article as well as others generalizes about the individuals involved creating a space between the outsiders and insiders that justifies the use of negative stereotypes.  The use of stereotypes and generalizing the carney as representatives of these characteristics separates the reader, author, and the outsider from having any personal connection or relationship to the carney.  Doing this dehumanizes the individual who works at a carnival. Individuals are lumped into a categorical occupation that is labeled with certain characteristics attributed to them through representations such as this article.  The stereotypes are negative, far from the socially accepted lifestyles, practices, and characteristics of dominant society, which gives the outsiders a skewed interpretation of the carney but justifies the use of stereotypes and preconceived notions towards those involved in the carnival business. The media sets the stage for stigmatizing the occupational group of carnival workers through the interpretation of hegemonic discourse that separates the carney from the regular citizens.  People label others based upon the differences that they hold and these differences are linked to undesirable attributes and negative images. The people associated with these attributes are then categorized as others, which therefore make them mores susceptible to inequality, discrimination, and status loss. 

C. Dominant Social perceptions of Carnies



In my exploration of what the general public thinks of the carney occupation, the responses most often corresponded to popular beliefs.  For example when I told my peers and family my senior research topic the reaction they gave me was of wonder or general distaste. My mother called them low-lifes, my dad said they were crazy freaks, everybody told me in some way or another to be careful or to watch out. Many people compared the carney to images on television shows that they had viewed which presented the carney in a negative light. Their reaction to my research topic essentially supported the notion of stereotypes carried by dominant society.   


By distributing the questionnaire I was hoping to gain an insight into what the general view of carnies were by the public.  I asked participants to describe the attributes and characteristics they would assign an individual who worked at the carnival. I also asked about their interactions and relationships with carnies.  Of the responses that I received back none of the participants had ever worked at a carnival, had any family members or knew any one personally who had worked at the fair.  However, every participant had been to a carnival.  Some of the descriptions that the participants used to describe carnies were attributes such as sneaky, poorly educated, nomadic, scammers, dirty, smokers, unhealthy, transient, and societal outcasts.  It is apparent that these characteristics associated with carnies as seen by outsiders are all undesirable or negative. The responses to the questionnaire reveal how hegemony plays a role in developing preconceived notions of others with out actually having any knowledge or relationships with them.

II. Carnies perspective on stereotypes and discrimination
A. Carnies response and understanding of stereotypical images


The historical significance is apparent in the way that carnies view their own representations. The carnies themselves express a knowledge and understanding of how the bad reputation of the business developed in earlier years has affected their image in broader society today. As one carney explained how history impacted the carney,


"I keep reading this post (ON THIS BOARD AND OTHER SOURCES) about people complaining that we (Carnies, carnival workers, circus people, show people, showmen, ride jocks, or what ever you call yourself) are stereotyped. People look down on us as thieves, low-lifes, tramps, hustlers, criminals, con-men (and women), and other not so clean stereotypes. Then people complain saying they are none of these things, the industry is cleaned up, those are old stereotypes, etc. ..Now for the record, the industry has cleaned up its act considerable since the 70's (I was not around in the 60's, but can speak of the 70's and 80's). The days of the flaties, gaffed games, add-up stores, and such are just about all gone and the few that are still around operate so far out of sight you must really know where to look...This is where we got the reputation and the stereotypes that we see today. We have that reputation because it is who we are.  I am not proud of the negative stereotypes people, but that is our industry, over the year we earned those stereotypes."(BigSumo)


In this excerpt from the message board the author recognizes the stereotypes attributed to those in the carnival industry and he accepts this. However, the acknowledgement of these stereotypes are stated as facts, in a “that is who we are and accept it” type attitude. This view of general recognition and acceptance is held by many carnies. They feel as though they cannot control what people believe about them because in some sense, the stereotypes are true,

 "I think if you announce to the world what business you are in, you accept, whatever stereotypes go with it. Politician, bottle washer, whatever, all have their own. Stereotypes aren't stereotypes without a grain of truth. In the course of doing business there are folks that have a pretty good clue as to how I spend my time. To be honest though I perpetuate some stereotypes. I'm dentally challenged, yes I admit it. Parts of me are mangled but the show must go on. Right? Hell I don't think I want to get rid of some of my 'stereotypes'! I earned em', I embrace them and I'll use them just as often as I can."(Pat T Hat)


Viewing the stereotypes in such a way provides the carney with a sense of personal pride. The recognition of the stereotypes is something to be embraced, not to be ashamed of. Many of the carnies expressed a similar view, stating that they as individuals cannot change what people think about them or why they think that way. However, there are the carnies that think that it is up to the carnies themselves to make active change to reverse the stereotypes attributed to them. It is no one's fault but there own, 

"Yes I have, I think anyone who is in this business has had an experience at one time or another. My family even at one point had a hard time with it. I don't blame the public. The carnival industry brings a lot of this on them self. Things have changed a lot but the industry still has a long way to go. For the most part I got treated well by the public but I have always carried my self in a professional manor. I would always wear suits when I went to meetings. When we were open to the public I always dressed business casual and was always clean shaved. First impressions are very important. You can really change the way people view you simple by choosing to dress well and keep a neat appearance....I would say that most people in this business are good honest people but unfortunately we still do have those typical carnies out there. These are few in number but it's like anything they get all the media attention. The guy who found the purse with over a 1,000 dollars in it on the bumper car and turned it in with all the money still in it doesn't make the news but the guy who takes the money and gets caught does. So it is the industry I am upset with because they need to do a better job presenting a professional image."(Scuba875)

While dominant society believes that this particular subculture of dirty workers are worthy of the stereotypes attached to their work, individuals within the group are aware of them.  These stereotypes are often seen as descriptive characteristics of the carney and are not threat to the individual. However, others view these stereotypes as a wake up call and an example for the need for change within the business.

B.Carnies experience of discrimination 

Even if the intentions of the aforementioned sources of stereotypes were meant for journalistic, comical, or entertaining reasons only and did not mean to hurt any individual or company but for the entertainment of others, the impact of such media as this do effect people in a negative way.  The satirical article was posted on Matt's Carnival Warehouse by midge002 with an attachment that stated, "stuff like this really hurts, hard working decent carnies...I don't think I earned this..either should you." Articles like this may seem appealing to those outside of the business because of the unknown deviant associated stereotypes aligned with carnival work. However those within the business take published items like this seriously. It is often viewed as an attack on the carnival industry and can emotionally hurt those involved.

    Dominant society believes that these stereotypes are truth and acceptable labels to assign those working at the carnivals, and the media representation affects the carnies in a negative way and they fully acknowledge that.  Through out my research of the carney subculture a main topic of conversation among the carnies was their own personal concern over the images that the media presents of them and how that affects them individually and collectively.  This was often presented as anger towards the views held by dominant society, "Do we all live in tents and possum bellies of trailers, backs of trucks, or in the trailers we operate?????NO!!! Some of us do like the opportunity to sleep in RV's that probably cost the average home where you reside."(bigdaves) Carnies also blame the public for not having objective views about a group of people that they do not personally know,

 "I think the real story should be the misconceptions, by the public, of our business. Seems to me they look at it like it is the Mafia. The public somehow thinks we are some secret society flying under the radar. You see I know nothing about many occupations out there that doesn't mean I look at them as they hold some secrets no one knows about and they are a closed society. "(sausageseller)  


Stigmatization of a group of people is created by the stereotypes perpetuated by dominant society. With carnies the stereotypes are negative and undesirable.  Broader society views carnies as untrustworthy, dirty, criminal, categorizing them into a subhuman social category. This labeling essentially justifies the mistreatment or discrimination of those individuals involved in the carnival business.  When a negative association is made to an occupation such as the carney, it is acceptable to treat them with dishonor or a lack of respect.  With the carnies that I have been involved with, most of them have had at one point of their careers experienced some form of discrimination by another person.  


One form of discrimination that I had been informed of was the put down of the carnival occupation by an outsider directly to a carney without them knowing they were talking to someone involved in the business, 

"I was with my mom shopping in the grocery store of a one horse town probably 25 years ago. We were set up at the county fair grounds across the street. I would say there was at least 200$$worth of groceries in the two baskets as we were throwing my dad a birthday party. Unfortunately we had to listen to the manager of the store BERATE THOSE DIRTY DAMN CARNIES ACCROSS THE STREET for 10 minutes while waiting in line. After listening to this my mom tapped the store manager on the shoulder. She proceeded to explain to him that we were some of those DIRTY DAMN CARNIES and he could stick his two carts of groceries up his ARSE!"(babyhughie)

"Back in the late 1960's, I happened to be in a small town in southern Minnesota in the local Laundromat. Yes, Carnies do wash their clothing! A very prim and proper town lady told us to really watch out, because a Carnival was in Town."(Geneo55)


In instances such as these the carnies are actually proving the stereotypes wrong.  To other people these two carnies seemed like regular, normal folk at least sharing enough in common with the cashier and fellow launderer to make some negative comments about the carnies that were in town.  This is a perfect example of how the public is misinformed about carnies, they weren't able to distinguish that the people they were speaking about were the same people they were speaking to. Another instance a person in a leadership, role questioned the legibility of an individual's choice in desiring to start a career in the carnival business.  This example shows how people's actions and words cannot only affect the individual but the family as well, 
"We as a whole have some what seen our share of [discrimination] and stereotyping. I guess I don't "look like a carney" or so I have been told. I have been in wal-mart checking out and the clerk has made comments such as ...oh, now my kids are going to drag me to the fair to ride those unsafe rides and play all those rigged games. I was kind of just putting a mixed phrase together of a couple times that has happened to me different places but this, is a direct quote... when I was in school my guidance counselor called everyone in to talk about future plans. I told her I wanted to continue on in the family business. She asked what it was and I said we are in the outdoor amusement business, my parent’s own games on a carnival. She looked right at me and said "DON'T YOU WANT A REAL JOB?” my parents were in there the next morning explaining to her everything that went along with our "fake" job and we invited her to come out and work with us for awhile. 10 am or so to 12 am or so 7 days a week and longer on the weekends especially if it was a day to drive. For some reason she wasn't interested in experiencing our fake job"(specialk)


In this case specialk and his family defended their position and identity with the carnival business with individual action toward the person offending them. They took a stand for defending their identity and life's work and confronted the guidance counselor who had made the crude remarks regarding her student’s future and his career choices.

 
Some instances there is no room for defense or even to question the discrimination at hand.  One of the places this happens is in the very domain and territory of the carney, out on the midway.  When I was out doing some exploratory research at the fair I witnessed one of these situations. 

 A group of kids who were involved in a ROTC program (they were wearing army clothing but were too young to be in the military), they were probably around fifteen or sixteen years old and were walking on the midway checking out the scene. When they came closer to the booth I was hanging around, which was the shoot out (a game where you shoot a crossbow at a target about 8 feet away) they were beckoned by the man running the booth. To them, he called hey guys I bet you can't get a bull's eye. In response they called out that they could probably do it more than once, and the carney said yeah right. I was explained to later that this was a tactic carnies use to attract customers as that especially works with young men.  Questioning the ability and skill often is convincing enough for people to want to prove themselves at a carnival game. The carnies do not see this as manipulation, just as another part of being a showman.  Well the tactic worked and the kids sauntered on over and tried their luck out at the shooting game. To win a prize the arrow must go directly through the center star of the target not touching outside the lines at any point, the carney explained this to the kids before they paid and also pointed out the many targets that had been hit and signed by previous customers.  The star is very small, and it seems that only an experienced shooter with expert aim would be able to accomplish a perfect bulls eyes. To the carnies satisfaction and kids dismay they unfortunately did not hit the mark, on the first try. After two more attempts and no bull's eye the kids were getting obviously agitated. The interaction among carney and patron started to become less fun and friendly and more hostile. The young adults first wanted another free shot. No way said the carney. Then they wanted their money back.  The carney told them they got their money's worth; they tried at the game but did not get a winning bulls eye. Rules were rules, no exceptions made. After some more nagging the kids got angry telling the carney that they should get their money back and that he and his game were a complete rip off. They left muttering something about how they were going to tell their friends not to come to this booth.  After this happened I asked the carney what he thought about what just went on.  He told me that it happens all the time and you just sort of learn to live with it. This was a real live manifestation of how stereotypes affects the way people interact with carnies, even on their own turf.

Another example of discrimination on the territory of the carney shows  how alternate identities of an individual can serve as a legitimate source of respect from outsiders, 


"Thought you might like this. We were playing a spot in Lewisport, KY. We had booked in with a small carnival that had some real junk. Rides didn't have many lights, their equipment looked terrible, their trucks were junk, etc. I had a nice 2000 Ford F350 duelly and a 99 Ford Ranger. I had my pony ride set with a nice orange and blue top, running lights, a real flashy outfit. My ponies were healthy and very high quality. The last night I noticed the local police were going around to all of the carney trucks and shining their flashlights in the windows. They did this 3 or 4 times to my trucks so I asked if there was a problem with those trucks because if there was I needed to know because the trucks belonged to me. The officers just looked at me and smirked and would not even [acknowledge] me. I was a carney but during the week I worked for the USDA. I was a GS-8 Consumer Safety Inspector. I went over and laid my badge on the dash of one of my trucks so when they shined their lights in my truck again they saw my badge. They let it be known that they were going to stop every carney on their way out of town. They sure did. They tied up almost every truck that carnival owned. Cost those people a fortune. I drove out without a problem. Later on they called and wanted to book my pony ride for an event in their town. I told them there was no way because of the treatment that the carnies received from their police force. They were the rudest bunch of officers I have come across in a small town. "(stip)


With this instance it is interesting to see the reaction of the outsiders when they found out they were checking an individual who was associated with a government agency.  Although the whole carnival was stopped on the way out after the fair was over, this man passed because of his identity with another lifestyle.

III. Self-Identity: Placing oneself in categories of "us" and "them"


The way that this particular subculture creates identity is linked to the connections of the ideal notions of dominant society's representation of lifestyle. These relationships are often in response to the pre assigned notions that are placed upon this marginalized group.  Through my research I have found a dyadic response to the formation of identity. On one hand, carnies identify with the characteristics of the social group that is deemed as "normal", expressing interpretations of their own lifestyles that are no different than of people in dominant society. On the other hand there was another response of establishing a distinct distance between the carney lifestyle and that of dominant society, placing an individualistic importance and pride in the carney subculture.  Despite these differing points of identity, all the carnies shared similar views about their unique working environment that creates the pride and enjoyment of being a part of this collective group. 


Within this group I found that many people were often defensive of their identity.  When questioned of the identity they create despite the negative stereotypes that are placed upon them by seemingly misinformed agents, many responded in an aggressive manner claiming that they are just like anyone else.  


"I am no different than any one else. I have a family, four kids. Two graduated from HS, they are now going to college. We go to the local HS basketball games. My kids play with their friends. They even have a game cube. Oh the horror. We go to church on Sunday. We sell food on a carnival and at fairs from April to October. My next door neighbor runs a transmission shop and the other neighbor is a cop.  The only difference is people call me a carnie. Am I mad about it? Heck NO!(sausageseller)


In this example the individual is using themes of dominant society that generally characterize the average American.  By aligning themselves with the ideas of family, religion, and education that are seen as acceptable and normal of the powerful or at least a well to do citizen in our country the carney is claiming participation and identity within a non-stigmatized group.  I concur that this may be a tool to legitimize the involvement of a marginalized group while not completely identifying with that as a sole reflection of their lives. Yes they may be working a food stand during the summer, but they have developed an identity that corresponds to dominant ideals of lifestyle.  The carnies see themselves as any other person in our society, they perform the same tasks, attend same ritualistic religious and entertainment events, and go to school. By doing this individual is trying to identify as a part of a class that is not stereotyped negatively.  This identity formation within the carney subculture utilized themes of dominant society that places them into a category of "normal" and not of one that is stereotyped as dirty, impure, or corrupt.  This can be seen within the carnies self defining attribute of being religious. Within our society there is great importance placed upon faith and believing in God. Since religion is generally seen as a characteristic of desired quality in an individual the carnies identity as being a believer puts them in the same class as other believers,


"This offends me, we are ordinary people just like your neighbors-we marry, have children, cats, dogs, pay taxes and are just working to make a living. There are bad apples in all walks of life and in this business it is no different. There may be some ignorant people out there who think we are different form everyone else but I assure you we are not. By the way I believe in God and I live my life according to the Ten Commandments."(attheex)

 
By comparing their lifestyles with "outsiders" of the business carnies are developing a sense of self that is no different from the average person in our society.  This creates an identity that does not focus on the negatives, they do not see themselves as a marginalized group, which therefore gives them the social agency to participate in larger society and not just be a part of a subculture.  The power that is associated with classes of people who express characteristics deemed acceptable is then in turn utilized by the carney, creating power in their identity not associated with their occupations.


However, all carnies do not completely reject the unique and different lifestyle that they are a part of.  Many people placed great pride in the fact that they do not represent the typical notions of an American but stress the opposite,


"We are not your everyday wear a pair of slacks, nice polo shirt, and socks that match our shirt. We do not shop at Brooks Bros for our suits, or do we shop at Bloomingdales for our underwear." (bigdaves)


By rejecting the norms of society the carney is creating an identity that is clearly in opposition to it.  This counter hegemonic way of describing ones self creates form of social agency that is based upon negating what is seen as acceptable or normal.  The carney develops a pride in establishing an opposition to dominant beliefs about lifestyle and utilizes the characteristics assigned to them to maintain the difference between outsiders and insiders.


One thing common among all carnies is the sense of community that is established within the carnival business.  All carnies share similar views about work, family, and what the carnival means to them.  Although each carney had a slightly different outlook on what they enjoyed most about the carnival, they all agreed that they would rather be no other place than on the midway,


“It’s one of the most honest businesses I have ever been in, seriously.  I like to feel that way. I also like the feel of my tongue in my cheek! By that I mean I get to mess with folks and get them to be part of the action, not just the butt of it. Make no mistake, I do have my fun too. It’s a kind of in your face honesty, at least if you do it right.  It means I can travel to parts of the country I would not see any other way, unless I happen to be visiting long lost cousins. The kind of places that aren’t normally found in the brochures and are off the path a bit. You get to meet the real folks of these place. Not the plastic faces you would get if you were the tourist. It’s kind of like they become the tourist in their own town. Then there are the varied make-up of the folks that you work with. Big Sumo nailed it on another thread. You would have to enlist in the military to be in a more diversified work place.  You can learn so much (or as little) about every nook and cranny of this country and get paid to do it.  I get to work where and when I want to (for the most part) and work outside which is mostly a positive. Plus my favorite, where else can a grown man play with Teddy Bears all day and not get beatin up on a daily basis. Name one other way to make a living that can say all that and I’ll eat my hat.”(Pat T Hat)


This example provides a perfect context to how carnies view their experience in this business.  It is the diversity of co workers, freedom of movement, culture of carnival life that makes this occupation a unique experience.  All of the carnies I corresponded with held similar views. Despite the notions that outsiders hold of them, it is the very subculture and people who make us this subculture that provides individuals with a sense of community and belonging. Carnival life does not align with dominant society’s view of a desirable or appropriate way to live and that is what makes it so enjoyable for those involved.  

Conclusions


Carnies in our society are a stigmatized group and suffer from stereotyping and discrimination by dominant society.  The hegemonic ideology surrounding occupations and dirty work essentially socially stratifies workers into groups that abide by dominant discourse about cleanliness and value of work and those that do not.  The value placed upon mental work versus physical work is clearly higher and seen as an acceptable and desirable way to live. Therefore physical work and those involved in it are seen as less valuable to the contribution of valuable work for our society.  This concept separates dirty workers into marginalized groups, making them susceptible to “othering”, placing the justification of mistreatment by those in power.   


Stereotypes of the carney have arisen from the historical business of the carnival.  Although the business has made an extreme effort to clean up its act in an attempt to improve its reputation and relationship with outsider, the stereotypes of the past have remained.  Through the media people are informed of groups they otherwise would not know through personal interaction or relationships. These stereotypes are negative, therefore perpetuating the divide between those involved in the carnival business and outsiders.  This divide creates a space where discrimination and stigmatization is seen as acceptable by dominant society.  The experiences of the carney with outsiders are often negative.  Outsiders often take the stereotypes as literal knowledge of this group and therefore justify mistreatment, lack of respect or dishonorable action towards the carney. 


However, despite the great divide between outsiders and carnies and the views that are held by both groups, the carney develops a positive self-identity.  Although carnies do recognize the stigma that is attached to their work, they find the attributes that make them a distinct and diverse group separate from dominant society. The subculture of the carnival business provides the individual with social capital that gives them the pride and significance that they hold of their work.  
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